Light/Rock
an update
on projects, awards,
market trends and
challenges

#2

Opportunity knocks...
for new markets and
new clients

Welcome to issue #2 of the Saentys
magazine. 2017 will be a year to remember
for many of us. The macro economical and
political shifts we’ve gone through over
recent months have been challenging and
unsettling but they’ve also provided some
great opportunities for the Saentys team.
We’re forging ahead in new markets and
also broadening our service offer to meet
the ever-changing needs of our clients.
Geographically, for example, we’ve been
discovering fresh potential in Benelux and
Germany and we’ve started to make inroads
in the USA too. You can check out some of
our success stories in this second issue of
Light/Rock. Thanks for reading!
Adrian and Andreas
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PEMBROKE REAL ESTATE | GERMANY

Pembroke’s German
Portfolio
STRATEGY + BRANDING + PRINT + ENVIRONMENTAL

The
seal of
quality
Pembroke launches
new visual identities
for its growing German
asset portfolio
A property’s branding plays a critical role in attracting buyers and securing a sale.
However, some visionary developers are using it as a proactive marketing tool
to add value to their wider business, giving them a springboard to help prepare
for the future. Take our client Pembroke Real Estate. The US company owns
and manages six German assets – modern and flexible spaces in ambitious and
desirable locations. With a reputation as outstanding owners and asset managers,
Pembroke knew that their visual identity had to reflect not only the quality of their
German portfolio but also their wider business reputation.
Working on the Gestalt theory of the whole being greater than the sum of its
parts, we saw the advantage of bringing the portfolio together under one, subtly
recognisable look and feel. We came up with the Pembroke Seal of Quality, a
graphic device that neatly links all six properties together while allowing each to
breathe as individual entities. The graphic will be applied to all current and future
assets within Pembroke’s German portfolio, a subtle addition to the existing
‘A Pembroke Real Estate Property’ copy line. >>
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PEMBROKE REAL ESTATE | GERMANY

Pembroke’s German
Portfolio
STRATEGY + BRANDING + PRINT + ENVIRONMENTAL
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>> Following the branding work, we’ve
also produced a variety of communication
material for three of the properties. For
Coffee Plaza in Hamburg’s visionary new
Hafencity development, we created a raft of
literature including a leasing brochure, plus
marketing suite and signage. For the Alterhof
building in Munich we created three different
letting brochures, two of which were targeted
at specific audiences to maximise the
letting potential. We also created a signage
system for one of Munich’s largest office
developments, Alstadt Palais.

ROYAL LONDON | UNITED KINGDOM

25 Wilton Street
STRATEGY + BRANDING + PRINT + DIGITAL + ENVIRONMENTAL

Victoria reboots
10 years ago, Victoria was not seen as a thriving business
location in London, but simply an entry and exit point for
the capital’s commuters. It was not a destination in its own
right. Nowadays, it’s a thriving community of offices, bars,
restaurants and retail – making it one of the city’s most
sought-after areas in which to live and work. Owned by
Royal London Asset Management, 25 Wilton Street is one of
Victoria’s new breed of individualistic office developments.
The building’s bold new articulated façades subtly change the
outward appearance of the building through striking cobaltblue folds. Saentys’ branding has echoed this design feature
with an homage to the artist, Yves Klein. The branding, letting
brochure, website and hoardings have combined to give the
building distinct stand-out, creating a flagship for Victoria’s
bright new future.
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MUSÉE D’ETHNOGRAPHIE DE GENÈVE | SWITZERLAND

Musée d’ethnographie
de Genève
BRANDING + ADVERTISING + PRINT

Catering to a new wave
of culture vultures
How to increase footfall to a museum is always a challenge but one
that our Geneva team took on recently with a distinctly human
advertising campaign. The Museum of Ethnography in Geneva or MEG
houses 80,000 objects from five continents and has recently moved
into a stunning contemporary building. Inspired by its new and inspiring
physical space, MEG also wanted to connect with a wider audience
through refreshingly different look and feel advertising. Knowing that
museum audiences relate better to human stories than artifacts, we put
people at the heart of our creative strategy. To date, we’ve promoted
Exhibition Amazonie and Exhibition Australie and produced a generic
ad campaign as well as a range of promotional gift items.
Our work has paid off and the museum has welcomed new audiences
through its doors. MEG has also just won the prestigious European
Museum of the Year Award 2017, which will no doubt make it an even
more popular destination for a new wave of culture vultures.
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“It’s not what you
look at that matters,
it’s what you see.”

DIGITISED STORYTELLING
HELPING THE IMMERSION
PROCESS

HENRY DAVID THOREAU
19TH CENTURY ESSAYIST AND PHILOSOPHER

At One Creechurch
Place, in the City of
London, (see One
Creechurch Place case
study) we took brand
immersion one step
further with a highly
digitised solution.

Think of the most successful brands and what they all have in common is their
proven ability to engage with their audience, seducing, informing, and keeping them
loyal, whatever else is happening in the marketplace. For us at Saentys, effective
engagement is all about creating a brand experience that’s totally immersive.
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At Coffee Plaza in Hamburg, for example
(see Pembroke case study), our newly
created destination brand was used not
only in the sales brochure but also in the
marketing suite, on wall graphics, and
in large format floor plans and maps,
complementing the building’s new
signage and wayfinding. This integration
of the built environment and the visual
brand seamlessly led potential tenants
through the space.

Asset & marketing life cycle

Sale

We’ve helped numerous clients ensure
that their brand experience immerses
audiences seamlessly, starting with the
initial planning stages and going right
through to the sales campaign. Our
primary concern is to make sure all brand
touchpoints enhance the destination and
position it in the audience’s mind.
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The recently constructed office building, One Creechurch Place, boasts a
high quality modern specification. Not only did we design and construct a
branded marketing suite but we also used the latest technology to display
the building’s key information on free-standing, touchscreen kiosks. This
interactive solution resulted in a high level of return visits to the space.
At Sky56, in Lyon’s Part-Dieu district, real estate company Gecina’s aim
from the beginning was to promote workplace wellbeing. What better
way to capture the market’s attention than by creating an eye-catching,
innovative marketing suite out of refurbished sea containers? We also
recommended that prior to letting, the space could be used for yoga
classes – which helped Sky56 reach a wider audience and helped
drive home the wellbeing message that’s an integral part of the brand.
These initiatives further enhanced the brand’s unique marketing
position as the urban and architectural reference point for the entire
Part-Dieu district.
These are just some of the projects in which we’ve helped our clients
to create engaging brand stories from day one, giving asset managers
and owners total control over what their audience sees and ultimately
buys into.

ICON REAL ESTATE | THE NETHERLANDS

The Atrium
BRANDING + PRINT + DIGITAL

Going Dutch
With its high performing stable economy, skilled workforce and
central European location, the Netherlands is a rising star in the
international property investment firmament.
Following our marketing of Credit Suisse’s Dutch portfolio, the
biggest in the country, we were approached by Icon Real Estate
to help them brand and market a new refurbishment, Atrium
Amsterdam, as a luxury investment asset.
The revamped Atrium Amsterdam is the Central Business
District’s most prestigious development with new services
including a concierge and luxury central areas like the stylish
ground floor reception and restaurant. Our campaign had
to highlight the dazzling new design and, crucially, convince
investors that the Netherlands is the place to be for international
business. Our exclusive coffee-table book and website set a
new benchmark for property marketing in the Netherlands and
helped secure a buyer – the French investor, Amundi – in less
than five weeks.
Since completing the job, we’ve seen a marked increase in
interest from local and international developers who are primed
and ready to tap into the growing Dutch property market. We’ll
keep you posted…
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MEAG | FRANCE

Shift
STRATEGY + BRANDING + ENVIRONMENTAL + PRINT + DIGITAL

Google gets a new neighbour
When Google moved its HQ to rue de Londres in Paris’s ninth arrondissement, it
was inevitable that the area’s profile would increase as more and more businesses
moved in to rub shoulders with the tech giant. Situated at number 54, SHIFT is
one of Google’s newest neighbours. A 4,000 sq m office development owned by
the German group MEAG, SHIFT is being touted as the office of tomorrow. Our
Paris team was asked to come up with a name, positioning, and print and web
design that would resonate with the young, fast-moving tech and media industry.
Our website’s slick, intuitive navigation and parallax scroll effects have helped
MEAG to secure a high profile global name as its new tenant. Since then, the
website has received an Honourable Mention recognition from the AWWWARDS,
as well as the Special Kudos commendation from the CSS Design Awards and a
Star recognition from the CSS Winner.
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HELICAL BAR | UNITED KINGDOM

One Creechurch Place
BRANDING + PRINT + DIGITAL + ENVIRONMENTAL

EC3 – the new place to be!
Once deemed the least lived-in postcode in London, Aldgate is now
a vibrant mix of new offices and high spec residential accommodation
thanks to a major, on-going regeneration programme. One of the most
striking commercial developments is One Creechurch Place, a 16-floor
new build owned by Helical. Saentys came in at the 11th hour, tasked
with creating a post-completion campaign in just two months. Our first
job was to invent a powerful brand that reflected Helical’s clean and
simple visual identity. We came up with a highly digitised solution
that brought the building’s potential to life through 360 degree CGIs,
touchscreen kiosks and infographics. We also created on-floor graphics
to promote the building’s high efficiency and its impressive amenities
such as the double height reception and ground floor cafe.
Promoting the enviable lifestyle afforded by the wider Aldgate
regeneration scheme was integral to our campaign. Our website,
which included a short film, was an inspirational advert for both the
building and the scheme, showing the wide choice of retail, eating
and drinking, and leisure choices in and around the area.
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EBM ENERGY | SWITZERLAND

EBM Energy
BRANDING + DIGITAL + ADVERTISING + PRINT

High energy
When industries deregulate, the need to compete in a newly
aggressive marketplace often propels businesses into
reassessing their brand communications.
So it was with EBM, Basel’s incumbent energy company. Founded
in 1897, EBM’s grid area covers 78 municipalities in the Swiss
cantons of Basel-Landschaft and Solothurn as well as in Alsace,
France. Our job was to reposition the business with a new
strapline – We control the energy – and advertising campaign
to reach out to its target audience. The campaign comprised
posters and print media and resulted in EBM retaining the largest
share of the energy market – a result for the client and for us.
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GECINA | FRANCE

32 Guersant
BRANDING + PRINT + DIGITAL + ENVIRONMENTAL

An award winning team
Scheduled for completion in June 2018, 32 Guersant is an ambitious
redevelopment project, the work of architects Lobjoy Bouvier & Boisseau.
It lies at the heart of the 17th arrondissement and offers 14,500 sq m of
new-generation office space. Inspired by the bold vision of our client, Gecina,
who had assembled a dream team of talented architects, designers and
engineers, we created a sympathetic brand that brought the development to life
through the personalities involved. We designed a teaser, brochure, and a website,
employing a journalist to interview the key figures so they could share their vision
for the building.
We also created an irresistible lifestyle narrative using imagery and film by the
up-and-coming photographer, David de Rueda. And we collaborated with Vivre
Paris, the trendy foodie magazine that supported the project by writing bespoke
reviews of the best restaurants and bars around the building. We also developed
an app, and created a tailored marketing suite complete with touchscreens and an
array of informational tools.
Our website won the Site of the Day Award on CSS Winner and received an
Honourable Mention from the industry-coveted AWWWARDS, as well as a
Special Kudos recognition from the CSS Design Awards.
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ROYAL LONDON | UNITED KINGDOM

Rathbone Place
BRANDING + PRINT + ADVERTISING + DIGITAL

Fitzrovia’s on a roll
Fitzrovia has been home to ad agencies and design
consultancies for many years. Now, as the West End sharpens
its bid to become the most desirable location for the media
and tech industry, this W1 postcode is enjoying something of
a revival. Situated in the heart of the Fitzrovia, 15 Rathbone
Place is a strikingly elegant and extremely desirable boutique
office building. This entirely new development sits behind a fully
renovated façade and is organised over five upper floors with
outstanding views and design details.
We were tasked with giving the development a distinctive and
engaging visual identity. The overall concept was to create a
kaleidoscope of bespoke patterns and motifs based on local
and product icons. The end result was a playful and hugely
successful letting campaign that was instrumental in attracting
a large number of creative/tech and banking tenants.
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SHAFTESBURY ASSET MANAGEMENT | SWITZERLAND

Shaftesbury
STRATEGY + BRANDING + DIGITAL + PRINT

A new look for
the next leg of
the journey

Facts, people, gossip,
news and accolades

Time out
at Saentys

Finger on the pulse
Clémence Clement

Account Director FR
Clémence has her finger on
the pulse of the latest studies,
experts and key figures; things
that make all the difference to
our communication campaigns.

A bite of the
Big Apple

The destination of choice for
Saentys this year has been NYC
with almost 25% of the team
having visited during 2017. Maybe
we should open an office there!

A BIG win
Cecile Gretsch

A lioness in Lyon
Congratulations to Eléonore who is now
responsible for the Lyon office. Well done Elé!

Designer CH
Cécile’s amazing creativity helped
us win a highly competitive pitch
to rebrand the city of Lausanne
recently. Congrats Cécile!

Join the Club
We are now getting a taste of some of
the world’s best cuisine once a month
in our London studio lunch club. Our
big favourite was the recent vegan
cookery demonstration. Anyone for
courgette pasta?

Gone fishing!
Jack Fish

Designer UK
Jack Fish is our new designer and a
valued member of the dedicated TH
Real Estate team that’s now working
closely with Nuveen in NYC.

Channel hopper

Established back in 1986, Shaftesbury Asset Management
Group recently approached Saentys to help create a strong
brand positioning for the next leg of its journey. Identifying
the disparity between a forward-looking business and a
conservative brand look and feel, our Geneva team created
a new identity that was clean, simple and bang up to date,
while harking back to its business heritage with the inclusion
of 1986 in the lock-up. We went on to design a full range of
stationery plus 20 glossy annual reports and a new website.
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Bonjour Gilles! Gilles has now
moved to the London office
to whip us all into shape while
continuing his development
of the Parisian side of the
Saentys business.

Miss Know-it-All
Jessica Brown

Digital Designer UK
Our go-to-girl for the latest
online trends, plugins, apps.
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